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JESSY MOREIRA
Graphic designer & Art dir.

| help brands create tailored visual
worlds for social media to grow their
online presence and strengthen
their brand identity.

Whether announcing an event, promoting an
offer, or engaging a community, every visual
is designed to meet a specific goal and fit
seamlessly into a cohesive communication
strategy.
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FASHION
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AM BREE Brief Support the launch of their sportswear collection by creating Instagram ”
a clean, bold visual identity designed specifically for social media. @ambreeofiiciel
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Achab’s Vinta: LES LOOKS

A SHOPPER

ACHABS VINTAGE Brief Design continuous visual content for social media to promote Instagram ”
collections, highlight products, and support the brand's key @achabsvintage

communication campaigns.
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Brief Create educational content to raise awareness about
secondhand fashion and support the communication for various
events and pop-up stores.

Instagram
@psartekirpe



@ trvbe.ch
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TRVBE Brief Develop a contemporary and bold visual identity, rolled out Instagram
across social media and communication materials for the store @trvbe.ch
launch.
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SWEAT SOCIALLAB

col URS BPECIAL 28 JUIN
' SWEATLAB NEUCHATEL

!

5 oclobre 2025 / 10:00 - 12:00
Temain du Chanet,

U spat fun, rapkce, sors
camact of oocasbio 4 fous.

Brief Create a visual identity and recurring content to promote Instagram
events and highlight the club’s activities. @sweatlab.ch
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TU CROIS.
' FAIREDU |

Ajuste corrigé, adapte
- c'est comme ca que tu
progresses durablement.

RESILIENCE FACTORY BAE e R RS e et



»'LOT 3 A GAGNER

Ecstme ) E + CHEZNOUS ?
LA COURSE EN
EXTERIEYR

Ty

F155 HYROX

TARIFS ABONNEMENTS

12 mois 99 CHF s 125 CHF /e

8 mois 119 CHF s 145 CHF /s - _ ,

3 mois 150 CHF s ENSEMBLE [}
e rece ON SE BAT

-
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FI'45 Brief Develop editorial content to highlight club news Instagram ~
and strengthen community engagement. @ft45.ch

CARTES A CASES
[ ]

190 CHF 25 CHF




TU VEUX
CONTINUER

A PERFORMER
SANS TE
BLESSER ?

Viens chez Myocure

S'ENTRAINER,
C’EST IMPORTANT.

Récupérer, c'est indispensable.

MYOCURE SPORT Brief Create educational content around sports and health Instagram ”
to promote the specialized physiotherapy clinic's services. @myocuresport




Prenez le temps de prendre soin de vous.

CONCEPT45

CONCEPT

SPORT & SANTE

CHEZ CONCEPT45,
ONCROITENLA
FORCEDU COLLECTIF.

Ensemble; on sot

Une fois par mois, devant ke miroir,

Si tu remarques une anomalie (boule,
écoulement, changement de peau)

Tous les 2 ans des 50 ans (plus tot
si antecedents familiaux).

Activite physique réguliére, alimentation
équilibrée, imiter alcool & tabac.

CE QU'UN OSTEO

KINE ou PEUT TRAITER
F 4

v Maux de dos & cervicales
, v Troubles digestifs
v Migraines
® v Stress & fatigue
v Douleurs aprés une chute
Tu ne sais pas a qui t'adresser ? - ou un choc
Brief Create educational content around sports and health Instagram ”

to promote the specialized physiotherapy clinic's services. @concept45.ch




|
4

: 1
"

) }
-l
-
e
'
L

4\ EHYROX, CEST BIEN
110 Ybtus QuonE (EIGES

DES EPREUVES EN SOLO, EN DUO OU EN RELAIS.

ET DES CATEGORIES POUR TOUS LES AGES !

HYROX LA CHAUX-DE-FONDS

AV TOUJOURS MOTIVES. e
NOS ATHLETES ONT DONNE LE MEILLEUR
. DEUX-MEMES SUR CHAQUE EPREUVE. _ RO ——
A T Y HYROX SIMULATION
'\'Jx.“ l AYRDODY = .9 ‘ :
: (X(WIH”'Z (¢ :
( )[( one U" | - &

W A

pu.us QU'UNE

UN WEEK-END PLEIN LT\ N
D'ENERGIE ET DE Hmmmmmmm.

PERFORMANCE !

Brief Design dedicated carousels and stories for their annual
event communication.

NO3 ATHLETES ONT !
M- MENES BUR

Instagram ”

@hyroxcdf
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FO0D
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o < SOIREE PLAT
TYPIQUE DE L
EXE#EE@I T TH(A%I'LANDE

Swipez pour découvrir
les détails

Voici un événement qui devrait
vous faire saliver.

LES COULISSE
. DE CORBU

Debowrai)\

 DECOUVERTE :
LE LAAB KAI

4 GAguster au restauram
sys modénation

RESTAURANT AU CORBU Brief Develop a visual identity inspired by French and Thai culinary Instagram ”
worlds, paired with recurring content to showcase the restaurant's @aucorbu.ch
menu and events. AR X et



DONA “‘RIA FAIT PARTIE DU

PASSEPORT GOUR
NEUCHATEL! =

4 :
“gF
2% “’
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" _PROFITE D'UNE REDUCTION 8
ALLANT JUSQU'A &

CUISINE

RESTAURANT DONA MARIA

PRESENTE TON GUIDE A TON
ARRIVEE POUR BENEFICIER DE
TA REDUCTION GOURMANDE!

* Réservation obligatoire en menticanant le Passepert Gowrmand.

* U boisson payante cdiigatoire per persone.

* Un soul Passeport scceptid par table.

* Offre non valadie les jours fériés ot jours spéciaux (St-Valentin, Noi..).

Ml vAC

**DONA MARIA

REOUVERTURE

LE 22 AOUT

OUVERTURE PARTIELLE
DU RESTAURANT LES DATES
SUIVANTES :

VENDREDI 6 JUIN SAMEDI 7 JUIN DIMANCHE 8 JUIN
DE 18H A MINUIT DE 18H A MINUIT DE11H A 15H

OUVERTURE HABITUELLE
DES LE MERCREDI 11 JUIN

Brief Produce ongoing content to inform the audience
and promote the restaurant’s events.

DONA MARIA RECRUTE

SERVEUR-SE

EXPERIENCE
REQUISE

A POURVOIR DES
MAINTENANT!

e LARIE Ly
DE 80% MAITRISE DUPORTUGAIS  RUE DE PORT-ROULANT 34,
JUSQU'A100% OBLIGATOIRE 2000 NEUCHATEL

EWVOYET VOTRE CANDDRIURE A :

INFODDONAMARIA.CH REJOINS NOTRE EQUIPE !

OFFICIELLEMENT DANS
LEURS COUPS DE CEUR!

Notre restaurant fait partie des coups

” de cour de PASSEPORT GOURMAND,
-’\ "
WX

.

Instagram ”
@donamaria.ch



FETE DES
VENDANGES

(/ﬂ(age- e vignerens

BRASSERIE B’ART

iy

FETE DES
VENDANGES

VA Ay

BART

ADAMUS

FETE DES
VENDANGE

LN Ty

Ml

du lundi au vendredi
de 17h a 22h

s

\

CaNgo

.'Z-J";JT-C" Q vame lEBARthH

Brief Imagine visuals tailored to highlight the bar's atmosphere
and offerings.

Instagram

@brasserie _bart
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Cmew
Glow rituals
- Shooting the new NG
Forever vibe

#BehindTheGlow

Content type

BEAUTY
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IWHAT YOUR SKIN NEEDS

B In each'moon phase

Deeply hyq(otes body &
hair with autheniic
and tiare

in mo|sture shine.

DIVE INTOGHE

Moana
experience
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'My skin g@e when
| am at peace.”

®

Applying on
dry patches
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NG Forever

"~ BEAUTY & SUN — GLOW ALL SEASON
- SHOP ON NGFOREVER.COM

\

These mistakes
for the perfect ary potches
glow

kipping extoliation Applying on Forgetting sunscreen

NG FOREVER Brief Develop a new visual identity and social media content Instagram
to support the evolution of their brand image. @ngiorevergroup



alentis.
Respire.
Ressens.

Content type

HEALTH CARE




€«
TEMOIGNAGE Offre-lui ce moment d équilibre.
o Vet Bl ’ Ici, maintenant.
J'ai retrouvé mon Clhel
¢nergie en 2 séances - ‘

Ton moment.

ALOE MASSAGE SR e e



“..J'ai compris
que c'etait aussi
mon moment.”

’

AQU ANE A Brief Imagine educational and aesthetically pleasing content to
present the business from a comforting yet engaging perspective.



Content type

EVENT

19 Plage

NEUCHATEL

r
ad’maawém

DU LUNDI
AU VENDREDI




VIBES RESERVATION SELFIEWALL

MZW

STYLE COOL & SOURIRE

PARTICIPE AU TOURNAGE OPLIGATORE
DE VENDREDI L wboampense

SWIPE POUR (APRES LE TOURNAGE,
EN SAVOIR PLUS POUR TOUT LE GROUPE)

R

LA PLAGE VENDREDI 8 AODTY DJ SET BY ZAC
NEUCHATEL DES 18M AAZARD X FRIEND

B AR lA PI.AGE Brief Design editorial content and visual assets to support the Instagram
summer communication strategy and inform their social media @laplagebar.ch

community.



DESIGN WITH
PURPOSE.

STAND WITH
T ¢

Content type

MARKETING

Strategize like you're
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. X N\ Pas'desvisuels fig; “trop pro”
* Forbes, 2024 ou trop commerciaux.

Guide | Bheurtarrymous

HIERARGHY AGROSS
CULTURES

Visual heerarchy varnes with cultural
context. Westem designs often fails
n regions that read nght-to-left,

e the Middle East

FAMOUS AGENCY GI.OBAI. Brief Create social media visuals for marketing and communication Instagram ”
= campaigns across the agency's various branches, alongside @theurbanfamous

promotional print materials.



FAMOUS AGENCY - TUNISIA

3
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Marketing isn't just
boosting posts.

IT'S STRATEGY,

STORYTELLING.
AND PSYCHOLOGY.

If your feed feels random,
it's because your approach is too.

Brief Create social media visuals for marketing and
communication campaigns across the agency's various
branches, alongside promotional print materials.

Here what's

NILLING

W“ﬁn Y

» Random posting = random results
% Boring captions = no attention
X
X

No brand vibe = you blend in
¢ No CTA = no conversions

If no one sees you, noone buys. «

¥y 4/ , A7
3 e 1 M .

Instagram ”
@theurbanfamous.tn



INTERESTED FORA COLLABORATION?

CONTACT@JESSYMOREIRA.FR

Discover more projects

jessymoreira.fr”



